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A Message from the Chair…………!

!
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!
‘Wominjeka’  welcome  to  the  first  edition  of  our  Aboriginal  Tourism  Victoria  (ATV) 
(5;-*5 115%!<$%!=>>?@!!
!
+3&-!<&%-1!(5;-*5 115%!4%$A&95-!,-! ) (! $44$%1,(&1B!1$!%5<*501!$(!135!4)-1!0)*5(9)%!B5)%!C=>>DE!
<$%!"+/ !) (9! 135!F$,13!G 5-1!/&01$%&)!"#$%&'&() *!+$,%&-. !H51;$%I@!J!) . !%5.&(959!$<!) !
well used cliché “my how quickly the year has gone” well it certainly has, but I’m also at 
*&#5%1B!1$!-) B!13)1!;5 !C"+/E !) -!) (! $%' ) (&K)1&$(!3)A5!)03&5A59!) !' %5)1!95)*!&(!13&-!45%&$9!
13%$,'3!-5*<!'$A5%()( 05!) (9! -5*<!9&%501&$(! ) (9! $, %!4$--&#&*&1&5-!<$%!$,%!<,1,%5!'%$;13! &(!
the “Tourism Industry” are enormous and very exciting. !
!
L,%!4)%1(5%-3&4!;&13!+$,%&-. !/&01$%&)!3)-!#55(! ) !'%$,(9#%5)I&('! $(56!4)%1&0,*)%*B!;&13!
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5N0*,-&A5*B! 95A5*$459! <$%! $,%!"+ /! .5.#5 %-6! ;3&03! ;5 ! #5*&5A5! &-! ) ! .)--&A5!
achievement and provides all our members positive ‘Tourism’ exposure which we hope 
1$!,49) 15!5A5%B!B5)%! )-! $,%!.5.#5 %-3&4!'%$;-@!"+/ ! ; ) -! ) *-$! &(A$*A59!&(!135!
95A5*$4. 5(1!$<!135!: ) -1!: )01!F3551!) (9!O)0I! O)15!F3551-!) (9!5P,) **B!;5 !3$45!1$!,49) 15!
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"#$%&'&() *!+$,%&-. !2$(<5%5( 05!C"J+L2E!&(!Q%$$.5! ) (9! ;5 %5!A5%B!;5 **!%505&A596!; 5!
;5 %5! )*-$!&(A$*A59!&(!.)(B! -.)** 5%!4%$R501-!13)1!;5 ! -3)%59!;&13!+$, %&-.!/&01$%&)!1$!
ensure the best outcome for Aboriginal tourism operators in ‘Victoria’. !
!
+35!"+/ !Q$)%9!)*-$!.5 1!;&13!135!2SL! ) (9! 7)%I51&('! 8&%501$%!$<!+$,%&-.! /&01$%&)!1$!
$,1*&(5!"+/ -!$#R501&A5-!) (9!0oncerns, and to lobby on behalf of our members. I’m very 



5N0&159!1$!15**!B$,!13)1!135!-4&(!$<<!<%$.! 135-5!9&-0,--&$(-! ;&**!#5!5A&95(1!&(!135!A5%B!(5)%!
future all I can share now is ‘stay tuned’ big things are coming our way.!
!
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should endeavour to continually improve, repackage, and excite, with our ‘experiences’ 
to the visiting public right here in Victoria. “The place to be and see”!
!
I’d  also  like  to  take  this  opportunity  on  behalf  of  "+/ ! 1$!13)(I! "#$ %&'&()*!"<<)&%-!
/&01$%&)6!+$,%&-. ! /&01$%&)! ) (9! 135!T$$%&5! Q,-&(5--! H51;$%I! <$%! 135&%!<,(9&('!
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!
J!3$45!B$,!5(R$B!%5)9&('! 13&-! (5;-*5 115%!)(9! &<!135%5!&-!) (B13&('! B$,! ;$,*9! *&I5! ,-! 1$!
include from your Aboriginal Tourism business please don’t hesitate to contact Geoff Du 
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TAKING SW VICTORIA’S ABORIGINAL TOURISM TO THE WORLD 

!
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Mr.  Jennings  said.  “There  is  a  range 
$<! ,(&P,56!0%5)1&A56!)005--&#*5! ) (9 !
<)-0&()1&('!&(9&'5 ($,-! 5N45%&5(05-! &(!
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marketing the region overseas,”!
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ATV 23)&%45%-$(6![) -$( !S)95-!-) &9!135!&(&1&)1&A5!;$,*9! #,&*9!$(! 135!-,0 05--! $<!1$,%&-.!
pathways  in  the  region.  “The  initiative  will  bring  a  diverse  range  of  easily  accessible 
"#$%&'&( )*!5N45%&5(05-!&(1$!<$0,-! &(!135!Z%5)1!F$,135%(! +$,%&('!O$,15@!J1!;&**!)*-$!'&A5!
visitors an insight into the State’s unique Aboriginal heritage.”!
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ATV  Exhibits  at  Australian  Tourism 
Export  Council  (ATEC)  Inbound 
Workshop 
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has  been  very  positive,  with  ITO’s 
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Brambuk Website Launch 
!
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Brambuk T raditional Dancers 
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Corroboree UK & IRELAND 
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Tourism  Victoria  Trade  Mission 
Sydney 
+$,%&-. ! /&01$%&)! &(A&159! "+/ ! 1$!
4)%1&0&4)15!&(!135!+/! +%)95! 7&--&$(! 1$!
FB9(5B6!;3&03! &(0*,959! ) ! (51;$%I&(' !
<,(01&$(! ;&13!<$%5&'(! R$,%()*&-1-6!) (9!
)44$&(1.5(1-! ;&13!J(#$,(9! L45%)1$%-@!
T) %B(!7&*5-!$<!+/! ) (9!Z5$<<!8,! +$&1!$<!
"+/ !4%5-5(159!1$!135!#, B5%-@!+35!.59&)!
(51;$%I&('! <,(01&$(! %5-,*159! &(!$(5! $<!
135! .59&)! %54%5-5(1)1&A5-6! 7)%1&() !
: ,03-6!9$&('! ) ! <) .&*&)%&-)1&$(! 1$,%!$<!
"+/ ! .5.#5 %-!&(!75*#$,%(5! ) (9! 135!
F$,13!G 5-1!/&01$%&)(! 9&-1%&01@!"(! )%1&0*5!
&-!-51!1$!<$**$;!$( ! J(<$#)3(! ) ! Z5%.)( !
;5 #-&15! <$%! Z5%.)(-! &(! ",-1%)*&)! ) (9!
S,%$456!! ",-1%)*&5(! ) ! 1%)A5*!.)') K&(56!
) (9!) !Z5%.)(!,(&A5%-&1B!(5;-4) 45%@!

!

!
7)%1&() ! : ,03-! C.59&)E! b! _&(9-)B!
F) ,(95 %-!$<! Q,9R!Q&. ! +$,%-6!)1!_) I5!
2$(9) 3!!

http://www.brambuk.com.au/
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ATV AGM July 2007 
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ATV  Board  meets  with  Tourism 
Victoria CEO & Marketing Director 
!
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Australian  Indigenous  Tourism  
Conference  (AITC)  Broome  October 
2007 
!
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Pieces of Victoria December 2007 
!
+35!8505.#5%!59&1&$(!$<!M&505-!$<!/&01$%&)!&-!($;!$(*&(5@!
;; ;@1$,%&-. A&01$%&)@0$.@),e4&505-$<A&01$%&)e9505.#5%f=>>D!
!+3&-!-&15!3)-!)!'$ $9!-501&$(!$(!135!(5;!" #$%&'&()*!/&01$%&)(!#%$03,%5@!
Karyn Ross (nee Miles) email read: “Tourism Vic media unit said that  they have had a 
really  great  response  from  journo’s!%5P,5-1&('! 135!#%$03, %56!)44)%5(1*B!13&-! 3)-! (5A5%!
happened before with promoting any other segment brochure.” “This will hopefully lead 
to more stories and publicity for the businesses, and Aboriginal Tourism Victoria.”!
!
Portland Visitor & Information Centre at Adelaide Caravan & Camping Show 
!
M$%1*)(9! /&-&1$%!)(9! J(<$%.)1&$(! 25(1%5! ;&**!#5!5N3&#&1&('! )1!135!"95 *)&95!2)%)A)(! b !
Camping Show for 5 days in February, and will take 300 brochure packs of “Aboriginal 
SN45%&5(05-! $(! 135!Z%5)1!L05)(! O$)9!b! F$,13! G est  Victoria”  to  promote  all  of  the 
.5.#5 %-!&(!135!#%$03,%5@!+3&-!&-!'$$9! $44$%1,(&1B!1$!5N4$-5!FG "+H !.5.#5 %-!1$!135!
'%5B!($.)9-6!) (9!135!-5*<!9%&A5!.)%I51!;3$!1%)A5*!13%$,'3!135!)%5)!<%$.!F$,13!",-1 %)*&)@!
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ATV Information now on ATA website 
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www.aboriginaltourism.com.au scroll across  the  top  to “Tourism Product”   scroll down 
to “Aboriginal Tourism Experiences” and click onto Victoria then the ATV Logo.!
!
Kudos to Norm Sandler at Narana Creations & SWATN “Brochure of the Month” 
!
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Dear Geoff, On Friday the 23rd of November I was fortunate to escort a group of 19 
volunteers from Melton Visitor Information Centre on a Familiarisation tour (Famil) to 
Geelong and Torquay.  We had arranged to have lunch and a talk by Norm Sandler at 
Narana Creations, which we sourced via the brochure 'Aboriginal Australia'.  The time at 
Narana was undoubtably the highlight of the tour for me and certainly for the volunteers I 
spoke to. Norm was very personable, welcoming and obviously vwell versed in aboriginal 
culture. He is also a talented musician as we discovered when he played the didjeridoo for 
our group. A very enjoyable and educational experience. 
 
At Torquay I picked up another brochure, actually a set of leaflets enclosed in a 
cover...'Aboriginal Experiences on the Great Ocean Rd & Sth West Vicoria'.  I think this is an 
excellent set of leaflets which stimulates interest in further exploring the different aboriginal 
culture options available in Victoria.  Based on this information I want to discuss the 
possibility of further Famils in this area for 2008. I am putting the brochure/leaflets in out 
Communication Book as 'Brochure of the Month.' The information contained in this set 
certainly stimulated my interest in seeing more of the aboriginal cultural centres in Victoria. I 
would be appreciative if you could forward me a supply of these brochures to Visitor 
Information Centre, 323 High St. Melton Vic. 3337.   Thanks, Kay Haugh 

http://www.tourismvictoria.com.au/piecesofvictoria/decenber_2007
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Congratulations- The Koorie Heritage Trust 
The Koorie Heritage Trust has entered Victorian tourism’s Hall of Fame, this  is a great 
achievement for all at the Trust.  KHT CEO Jason Eades said,“ Achieving Hall of Fame 
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as well as for our own mob.”!

 
The Koorie Heritage trust 

Additional ATV  “Hall of Fame” members; 
Bunjilaka – at the Melbourne Museum 
Narana Creations – Geelong 

Congratulations  
Brambuk Aboriginal Cultural Centre, 
Highly Commended at 2007 Tourism Victoria Awards!
 
 ATV Board Meetings 
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Aboriginal Tourism Victoria  
Membership & Tourism inquiries to: 
ATV 
PO Box 2726 
Melbourne  
Victoria 3001 
Geoff Du Toit       03 8622 2617 
geoffd@koorieheritagetrust.com 
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